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Galmegi Brewing brings spirit of Busan to beer

The craft beer scene in Korea has
grown exponentially in the last sev-
eral years. Where once the country
was limited to large companies,
smaller businesses with their own vi-
sions of what beer should be have
entered the fold. Busan's own
Galmegi Brewing, headed by CEO
Steven Allsopp, has introduced a gen-
eration of Busanites to craft beer.

Q. Could you introduce yourself?

My name is Steven Allsopp. I

e am from Scotland, and I am
obsessed with beer! As a graduate of
finance at the height of the financial
crisis, there wasn't much in the way
of jobs back home, so I decided to

much in the way of flavor.

here. The

business

name

taught and the friends I made, to my
wife’s family members who have
treated me like one of their own
since we first met. Whilst the color
of my skin may not be typical for
someone from this city, I consider
myself a Busanite.

How did you get involved with Gupo
Mildang and Gupo Manse 329?
Buk—gu (district) wanted to create
their own brand of beers that would
eventually revitalize the area with
modern options for drinking and
dining. When Buk-gu initially ap-
proached us with the idea, we
jumped at the opportunity, as it ties
in so strongly with who we are and
what we have always aimed to

came  achieve as a company.

take a year to live, work and travel
overseas. I had fond memories of Eu-
rope and its beaches, and I decided
that beach accessibility would be
high on my list of criteria when
choosing where to live. This eventu-
ally brought me to Busan, and after
10 years, it has become home.

How did you start brewing and
what’s behind the “Galmegi” name?
Brewing for me initially started as
a hobby. Prior to my relocation to
Korea, I was surrounded by an ample
variety of different styles of beers
from different countries. When I
arrived here, my choice was limited
effectively to two, both of which
tasted the same and didn't offer me

Growing up, I knew of a great—
great—great grandfather who started
a brewery in the early 19th century
and shipped his creation (the original
IPA) all over the world. I decided to
start making my own beer at home
with my friend Ryan and a 40,000-
won collection of plastic buckets and
pots, alongside 40 empty glass bot-
tles acquired by begging local bar
owners for their recycled bottles. This
started the obsession I have had with
beer and its production ever since.
Every weekend, me and Ryan would
disappear into our ever-growing
brewing setup and emerge after six
hours with our latest batch. The
feedback and offers to buy our prod-
uct led us to believe that there was a

naturally, as the seagull is the symbol
of the city which had adopted us all
and became our home.

‘Why is Busan special to you?

Busan has been good to me. I con-
sider it the city in which I became an
adult. It is the city where I first
gained professional employment. It is
where I met my wife. It is the city
which, as a 23—-year—old with noth-
ing more than 50,000 won and a
suitcase full of clothes, has provided
an excellent quality of life and pro-
vided a wealth of opportunity. I love
the food and I love the culture!

The people of Busan have always
welcomed me warmly. From my em-
ployers over the years, the students I

‘What are your future plans?

Due to the current restrictions on
our capacity and our belief that beer
should be refrigerated for freshness at
all times, we are only able to make
our product available in venues capa-
ble of storing and dispensing it in a
specific way.

I am confident that more and more
bars and restaurants will see the ben-
efits of installing such a system, but
the best way for us to reach more
people will be to package our beer in
cans and bottles to be sold in conve-
nience stores (or supermarkets willing
to refrigerate) so that more people
will be able to access and enjoy what
we have to offer.
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Classic operas to be staged

Eulsukdo Opera Festival running in July

The Eulsukdo Opera Festival, an affordable way
to experience high—quality performance art, will be
held at the Eulsukdo Cultural Center from July 4 to
25. Productions will be staged for the duration of
the festival, beginning with Georges Bizet's
“Carmen” on July 4. On July 11, the Gyeongsang
Opera Company will put on “Cavalleria Rusticana,”
an opera in one act by Pietro Mascagni. The same
company is also putting on “Cinderella,” by
Giochino Rossini, which is the most appropriate
show for family viewing.

Mozart’s opera “The Marriage of Figaro™ will be
performed by the Azimuth Opera Company on July
17 and 18. The closing shows will be staged on
July 25. The Korean Symphony Orchestra will pres-
ent a five-show finale including “Swan Lake,” “The
Nutcracker,” “The Barber of Seville,” “Carmen”
and “La Traviata.” Tickets run from 10,000 won to
40,000 won. A fifty—percent discount is available at
Interpark (ticket.interpark.com). For more
information, visit eulsukdo.saha.go.kr.

e Address: 25, Nakdongnam-ro 1233beon-gil,
Saha-gu

* How to get there: Hadan Station (metro line 1),
exit 3. Take bus 3, 55, 58 or 168, and get off at
Eulsukdo Cultural Center stop.
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“Carmen” is one of many operas to be staged in Busan this year.

“A Midsummer Night's Dream”
ballet in town

A still from “A Midsummer Night’rs Dream.”

A ballet of William Shakespeare’s most famous
comedy, “A Midsummer Night's Dream,” is being
staged at the Busan Cultural Center on July 25 and 26.

The production, performed by the Seoul Ballet
Theater, was selected by the Korean Cultural and
Arts Centers Association in 2016, 2017 and 2019 as
a performance program of excellence, due to its
costumes, dancing and set design. Music by Felix
Mendelssohn, Pyotr Ilyich Tchaikovsky and
Wolfgang Amadeus Mozart will be used in the
ballet, which will be accessible to both adults and
children. The plays of Shakespeare, including “A
Midsummer Night's Dream,” were written in early
modern English, which can be difficult for people
in this day and age to understand. So, the ballet

aims to make the work more easily understood by
general audiences through the use of music, dance
and costume.

The story of “A Midsummer Night's Dream” fea-
tures five subplots that lie underneath a wedding
between the characters Theseus and Hippolyta.
There is a conflict between four Athenian lovers, a
fairy who mistakenly doses them with love potion
and a group of actors preparing for a show, one
member of which is accidentally turned into a
donkey.

e Address: 1, UN pyeonghwa-ro 76beon-gil,
Nam-gu

e How to get there: Daeyeon Station (metro line
2), exit 3. Go straight for 10 minutes.



